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Smart today. Ready tomorrow.

Smarter, Faster,
Cheaper decisions

The first end-to-end Al-powered SaasS platform
automating the decision-making process.

Descartes&Mauss.ai — Séminaire Aristote
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critical for survival
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OUR VISION
TURBOCHARGE YOUR PRODUCTIVITY AT SCALE

Stop spoiling precious
resources.

Make every dollar count.
Make every hour count.

@d have your employees kiss their kids goodnight everydaﬂ




OUR PRODUCT: A SMART PRODUCTIVITY PLATFORM

End-to-end decision-making software
leveraging LLMS and GenAl

COMEX LEVEL EMPLOYEE LEVEL * Strategy
planning
,,,,, . M&A
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launch
i * Portfolio
S - management
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OUR VISION

More robust decisions, faster,

cheaper, and updatable

X Same insights for you

o and your competitors

\\ .
%é\o % Static results

> Quick and more

=> Custom insights
accessible

dedicated to your
o industry and your
0\ company

> Updatable

=> Comprehensive
analyisis of market
drivers that shape the

future

X Time [ cost consuming

X Rarely forward-looking

X Limited knowledge of
external environment

X Siloed or limited scope
of'exploration

> Multi-dimensional

analysis of market
dynamics

> Comprehensive data

sourcing

m
Smart today. Ready tomorrow.



OUR SOLUTION

Massively
reducing process
inefficiencies on
4 KPIs
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ABOUT US

Launched 2 years ago, D&M is a
fast-growing Al SaasS platform

Revenue growth Y\ vOReaL LY <SenF
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Employee growth
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How?

®

First by building a Digital
Twin of the company
using its data to model all
7 parts of its value chain




How?

®

Digital Twin

o

Then by collecting open
source data on all PESTEL
drivers that may impact
their business, both genefic

(like climate change), and

industry or client specific
(like DNA sequencing for
diet recommendations)
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How?

®

Digital Twin

o

Drivers

©,

Last by computing
thousands of possible
scenarios of evolution of
the market as we change
assumptions
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GLOBAL VIEW
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GLOBAL VIEW

TOPIC MODELING
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Smart today. Ready tomorrow.

Maurice N'Diaye
Founding Partner & CEO

+33623007315

descartesmauss.di
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